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W H A T  I S  Y O U R  M A I N  P R O F I L E ?
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DO  YOU  DEL IVER  IOT

SOLUTIONS  TODAY ?
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76,3%
THINK  THAT  IOT

DEVICES  ARE  NOT

SECURE  ENOUGH  

81,6%
THINK  THAT  WE  NEED  A

SECURITY  CERTIFICATE

FOR  IOT  DEVICES  
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DO  YOU  HAVE  PLANS  TO  DEL IVER

IOT  SOLUTIONS  IN  FUTURE ?
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WH I C H  T E C HNO LOG Y  S E GMEN T S

O F  I O T  DO  Y OU  WORK  I N  ?
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WHERE  AR E  CU S TOMER S

O F  YOUR  I O T  SO L U T I ON S ?

Mainly abroad  
24%

In my home  
29%

Both* 
47%

country

(*abroad
and in the

home
country)

HOW  DO  YOU

UNDERSTAND  THE  TERM

‘ IOT ’  (WHAT  IS  IT ) ?

It is a system of
interrelated devices,

mechanical and
digital machines,
objects or people

that are provided the
ability to transfer

data over a network
without requiring

human-to-human or
human-to-computer

interaction.

IoT
encompasses

everything
connected to
the internet,

but it is
increasingly

being used to
define objects
that "talk" to
each other

This is the
concept of
basically

connecting
any device

with an on and
off switch to
the Internet
(and/or to

each other)

74% 16% 10%



WHAT  CUSTOMER  &  BUS INESSES

VALUES  DO  YOU  DEVELOP  IN  YOUR

TECHNOLOG IES  ?
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(FOR  B2B  )  WHO  ARE  THE  MOST

IMPORTANT  DEC IS ION -MAKERS  TO

COMMUNICATE  THESE  VALUES  TO  ?  

Mainly CIO  
3%

CEO and CIO  
26%

It depends on  
45%

 
26%

the situation 
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3-5 decision
makers at C-level  
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WHAT  ARE  THE  MAIN  STRATEGIES  YOU  USE  TO

UNLOCK  VALUES  OF  YOUR  NEW  TECHNOLOGIES  AND

CONVINCE  CUSTOMERS /  WHERE  I S  THE  FOCUS ?
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WHAT  SPECIFIC  CHALLENGES  (MAIN

BARRIERS )  DO  YOU  CONSIDER  IN  IOT

EVOLUTION  IN  YOUR  COUNTRY? 10
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WHA T  P A R T N E R S  A R E  T H E  MO S T

I M P O R T A N T  I N  Y O U R  I O T

T E C H NO L O G I E S  D E V E L O PM E N T  ? 11
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W H A T  K I N D  O F  S K I L L S  D O  Y O U
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WHAT  ARE  THE  MAIN  BARRIERS  FOR

YOU  TO  LEVERAGE  THE  POTENTIAL  OF

PARTNER  ECOSYSTEM  ? 13
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 52.6%
LACK OF PARTNER

READINESS AND

PROPOSALS OF

COOPERATION

FROM THEM  

42.1%
LACK OF REGULAR

COMMUNICATION

THROUGH

ECOSYTEM  

36.8%
WEAK

ORGANIZATION AT

LOCAL (REGIONAL)

LEVEL  

36.8%
LACK OF GENERAL

INFORMATION

(LIKE ‘WHO IS

WHO , PROFILES &

PROPOSALS…)  

28.9%
NOT ENOUGH

STATE SUPPORT

(SPECIAL

INCENTIVES FOR

DEVELOPERS)  

20%
LACK OF PHYSICAL

INFRASTRUCTURE

(CO-WORKING

AREA , REGULAR

MEETING SPACES ,…)  



T H A N K   

Y O U !


